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Guidelines for Authors

JMIT (Journal of Management and Information Technology) invites original, research papers, articles,
cases and book reviews on Contemporary, Inter-disciplinary & Functional areas of Management and
Information Technology. While sending contributions the following guidelines must be strictly followed.
Contributions that do not adhere to the guidelines will not be considered.

» The selection of papers for publication will be based on their relevance, clarity, topicality and
originality; the extent to which they advance knowledge, understanding and application; and
their likely contribution towards inspiring further development and research.

» The cover page of the article should contain: (i) Title of the article (in bold) (ii) Name(s) of authors
(iii) Professional affiliation (iv) Address of correspondence and Email.

o The second page should contain (i) title of the article (Time New Romans 16, in bold) (ii)
an abstract of the paper in about 150--200 words (Times Roman 12-point type, single
spacing, in italics) (iii) keywords should be provided which encapsulate the principal
topics of the paper.(3-5 key words alphabetically).

» Manuscripts length should be between 4000- 6,000 words and book reviews length should not
exceed 1000 words. The contribution should be in clear, coherent and concise English. Author/s
should also send a copy of the contribution in MS word, Times New Roman font, by e-mail to
gnimjournal@gmail.com.

» All tables, charts, graphs, footnotes, quotations, equations articles should be cited accordingly
and numbered properly.

» Place the references at the end of the manuscript following the endnotes. The list should
mention only those sources which have been actually cited in the text or notes. References
should be complete in all respects and alphabetically arranged.

o For example:

o
Gronroos, C. (1996), “Relationship marketing: strategic and tactical implications”,
Management Decision, Vol. 34, No. 3, pp. 5-14

o) Gummesson, E. (1999), Total Relationship Marketing, Butterworth
Heinemann, Oxford

» Please check your manuscript for clarity, grammar, spellings, punctuation, and consistency of
references to minimize editorial changes.

» The editorial team has the right to modify or edit the work in order to match the standard and
style requirement of the journal.

» Manuscripts not considered or not accepted for publication will not be sent back. Contributors
whose contributions are accepted will be informed by e-mail only.

» All correspondence with contributors will only be through e-mail. All papers/cases/book reviews
submitted for publication will be reviewed on the “double blind' system.

» Author/s are requested to provide their brief profile at the end of their contribution.



» Articles/Cases/Book reviews submitted for consideration should be accompanied by a
declaration by the author/s that they have not been published or submitted for publication
elsewhere.

> Copyright of all accepted paper will vest with the journal.
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